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About St. Albert Learning Centre
Under 18 Program
● U-Turn 
● Educational Community Partnership Program
● PEACE                                   

Literacy Basic Skills 

Corrections Literacy Initiative

Personal Support Worker  

Skills For Success Pilot Programs  

Continuing Education Program

International Heritage and Language Classes  



Workshop Overview
❖Social Media in Canadian Education
❖Leveraging Social Media
❖Enhancing Reputation Through Social Media
❖Attracting New Students
❖Building Community Partnerships
❖Creating Engaging Content
❖Leveraging AI
❖Documenting Your School’s Journey
❖Q&A



Social Media in Canadian Education: 
Why Social Media Matters

● Prevalence: As of early 2023, Canada had 
approximately 33.1 million social media users, 
representing a penetration rate of 91.3% of the 
population. 

● Platform Popularity: Facebook is the most popular 
platform, with over 26 million users, followed by 
Instagram with 20.65 million users. 

(Source: Made in CA, 2023)



Social Media in Canadian Education

Youth Engagement:
In 2018, about 9 in 10 Canadians aged 15 to 34 
regularly used social media, with usage rates of 8 in 10 
for those aged 35 to 49, and 6 in 10 for individuals 
aged 50 to 64. 

(Source: Statistics Canada, 2018)



Social Media in Canadian Education

Adult Engagement

A 2022 survey indicated that 94% of online Canadian 
adults had an account on at least one social media 
platform, suggesting widespread adoption among 
educators and institutions.

(Source: Borealis Data, 2022)



Leveraging Social Media and AI

Educational institutions are increasingly utilizing social 
media to:

★ Enhance their reputation

★ Attract new students

★ Foster community partnerships



Effective Strategies 

★ Showcasing student achievements

★ Promoting programs

★ Engaging with the community through interactive 
content



Enhancing Reputation Through Social Media

Key Principles:

★ Authenticity

★Consistency 

★Celebrating student achievement and school culture



The Key Principle of Authenticity

What it Means:

○ Be genuine and transparent about your 
school's values, programs, and achievements.

○ Share real stories from your students, staff, 
and community to create an emotional 
connection.

○ Avoid overly polished or "salesy" content; 
focus on relatable, honest narratives.



The Key Principle of Authenticity

Authenticity builds trust!
What it Means:

○ Be genuine and transparent about your school's 
values, programs, and achievements.

○ Share real stories from your students, staff, and 
community to create an emotional connection.

○ Avoid overly polished or "salesy" content; focus on 
relatable, honest narratives.



The Key Principle of Authenticity

Examples:

○ Posting a behind-the-scenes video of students 
preparing for a community event.

○ Sharing a teacher’s candid reflection on a 
successful class project.

○ Featuring student testimonials or “day in the life” 
posts that highlight authentic experiences.



The Key Principle of Authenticity



The Key Principle of Authenticity







The Key Principles of Consistency 

What it Means:

● Maintain a regular posting schedule to keep 
your audience engaged.

● Align your messaging across platforms to 
reinforce your school’s brand and values.

● Use consistent visuals, hashtags, and tone to 
establish a recognizable online presence.



Celebrating Student Achievement & School 
Culture 

The Key Principles of Celebrating Achievements

● Highlight student accomplishments and 
milestones to showcase your school’s impact.

● Promote events, traditions, and cultural 
initiatives that reflect your school’s unique 
environment.

● Show gratitude for community support and 
partnerships.



Celebrating Student Achievement & School 
Culture 



Celebrating Student Achievement & School 
Culture



Celebrating Student Achievement & School 
Culture 



Attracting New Students



Building Community Partnerships

★acknowledge & tag local partners

★share collaborations or joint events

★drive engagement through campaigns











Creating Engaging Content
● Know Your Audience: Tailor content to the interests and 

needs of your target audience (students, parents, community 
partners).

● Use Visuals: Include eye-catching photos, videos, and 
graphics to grab attention and enhance engagement.

● Tell a Story: Share authentic and relatable stories that 
highlight successes, challenges, or milestones.

● Incorporate Call-to-Actions: Encourage interaction with 
clear prompts, like “Comment your thoughts,” “Share this 
post,” or “Sign up today!”



Creating Engaging Content

● Be Consistent: Post regularly and ensure content 
aligns with your messaging and mission.

● Leverage Trends: Use relevant hashtags, 
participate in trending challenges, or create content 
tied to current events.

● Monitor and Adapt: Use analytics to track 
engagement and refine your approach based on 
audience response.



Leveraging AI for Social Media Efficiency

★Chat GPT: Generating captions and post ideas

★Canva: Creating Professional Graphics

★Buffer AI: Scheduling and analyzing 
performances



ChatGPT–Generating Captions

Example:
Input: "Write a caption for students winning a community 
service award."

ChatGPT Output: 'Congratulations to our students for making 
a difference! Their hard work and dedication to our community 
earned them the Community Service Award. #ProudMoments 
#StudentLeaders'



ChatGPT– Post Ideas

Input: What are some social media post 
ideas for promoting adult learning 
programs?













Chat GPT: Writing Social Media Stories

Key Benefits:

● Saves time and generates polished, engaging 
content quickly.

● Encourages creativity and consistent messaging.
● Helps highlight student achievements and boost 

school reputation.



Chat GPT: How I Input Prompt

1.State Your Role

2.Ask for a Catchy Title

3.Provide All the Facts

4.State the Desired Tone or Purpose

5.Review and ask for changes 



Documenting Your School’s Journey

Build a Digital Portfolio:

● Every post serves as a snapshot of your school’s 

achievements, culture, and impact.

● Over time, you create a rich archive of moments 

that represent your school’s journey.



Documenting Your School’s Journey

Save Time on Administrative Tasks:

● Easily pull content for grant proposals, 

year-end reports, and award applications.



Principal’s Year-End Report



Documenting Your School’s Journey

Create Compelling Media:

● Use your archived posts to craft 
video entries or promotional 
materials.



Contest
Entries 

Mindshare Video

https://drive.google.com/file/d/1vwn9uKkP9dE89FkyqAoltwU2gAa3OJ4L/view?usp=sharing


Documenting Your School’s Journey

Stay Organized:

● With consistent posting, you always 
have ready-made examples of your 
school’s growth and achievements at 
your fingertips.





Final Takeaways
★Post consistently

★Balance content types

★Use AI tools to save time and increase efficiency 

★Document achievements for year-end use



Questions & Answers



Tell us what you think!

Visit:

www.cesba.com/2024surveys

or use the QR code to share 
feedback on this workshop.

http://www.cesba.com/surveys


Coming up - Workshops block C | À suivre - Atelier bloc C
1:30 PM – 2:35 PM

C1 - The Best of Blended Learning Rossetti

C2 - Those Who Lead Must First Learn to Serve: Centering Equity in our Leadership Practices Mountbatten B

C3 - Inclusion and Employment Awareness: Building an Employment Transition Path for Students with 

Developmental/Intellectual Disabilities
Scott

C4 - Sharing Our Stories, Experiences, and Ideas: Professional Learning for Adult Educators in a 

Changing World of Work
Wren

C5 - Pardon Me, Your AI is Showing: The Impact of Generative AI Mountbatten A



Merci

Thank you 

cesba.com
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